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Dear friends,
ours is a story made by people for people.
You know it well: the San Pietro is not a hotel in the classical sense but a very special place,
that can only be experienced through the charm of suggestion.
To you dear friends who have a place in this story,
we dedicate a collection of pages that,
on the occasion of the 50th anniversary of its founding,
is an album of memories and our message for the future.
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Positano, 29 June 2020



The San Pietro is not a hotel like the rest.
Because when you arrive, you forget all the rest.




THE FAME

The secret of its celebrity

The San Pietro is one of the most popular hotels in Italy. It is easy to
wonder how it became one of the icons of Italian hospitality and
among the most appreciated in the world in just half a century.

Certainly the beauty of the Amalfi Coast plays a part, so too does the
exceptional nature of its position on a craggy bluff above the sea. But
the geographical factor alone is not enough. There are many hotels
that enjoy a privileged location with equally spectacular views, yet not
all manage to exercise such a powerful hold over their visitors. Many
hotels, veritable bulwarks of international hospitality, have taken
centuries to be considered institutions of hospitality. Il San Pietro has
succeeded with a relatively recent history. So how does it justify its
fame?

According to its many regular guests, this success can be traced to a
very intense attraction that the hotel arouses in those who stay or
simply visit. A mixture of feelings that gather in enthusiasm before
arriving, an inebriation of the place’s beauty upon arrival, feeling part
of something magical during their stay, a sweet melancholy that
pervades when they leave and the acute desire to return when they
are far away.

Virginia on the main terrace overlooking Positano
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1/ A family of hoteliers

The history of San Pietro begins well before its opening in 1970, back
to the 1930’s when Carlo Cinque, born in 1911, asked his father
Alfonso for a small house in the heart of Positano to transform into a
hotel. It was considered a bizarre idea at the time: opening a place
dedicated to tourists when there were none. Positano was a small
fishing village, not yet internationally known and renowned and like
all small towns on the Amalfi Coast, it was affected by currents of
immigration as many Italians moved abroad to find work. But Carlo
was obstinate and insisted on involving the whole family in the
realisation of his project. It was an obstinacy that would culminate in
the creation of the San Pietro later on. Thus, in 1934, the small and
welcoming Hotel Miramare opened, located in the heart of the town
on the beautiful Scalinatella that leads from Punta Reginella to the
seaside marina. Carlo, or "Carlino" to his friends, dedicated himself to
all aspects of the hotel, assisted by his sister Carmela with husband
Vito Attanasio and, later, their two children Salvatore and Virginia.

Salvatore and Virginia did a bit of everything. With his dark, curly
hair worn short, Salvatore was a typical youth of his time, known for
his cordial and companionable nature. He studied in Naples and
would return home each day to Positano. In his spare time he liked
taking boat rides to Li Galli with friends, or sitting around the table
over food and wine, and of course, he helped out in the family
business. Virginia, on the other hand, had a calmer, more rational
character. She was educated in college, and graduated as a teacher.
The Miramare hotel would prove an important training ground for the
San Pietro and the crucible where its future professional personalities
would be forged.

Virginia's father, Vito Attanasio (top left), with his mother Virginia Cinque and father
Salvatore




2 / The opening

The San Pietro hotel opened with 33 rooms on 29 June, 1970, on the
feast of San Pietro, to whom the small 18th century chapel on top of
the Laurito promontory was dedicated. As the patron saint of
fishermen, the link between San Pietro and the sea is strong. It is said
that on his journey from the Holy Land to Rome, Peter landed on the
[talian coast near the inlet of Crapolla, just a few kilometres from
where the hotel stands today.

June 29 was not a randomly chosen date. Ever the perfectionist,
Carlino continued to postpone the opening of the hotel because he
wanted everything to be just right and that guests descending the
steps to the San Pietro would be enchanted—not only by the beauty of
the landscape and the breath-taking views which the terraces and
rooms offered, but also by the structure of the hotel itself, designed to
blend into the terrain.

The rooms were mostly gathered around the "apartment", that is, the
house that Carlino initially built for himself in 1962, where he lived
while closely following the construction work on the hotel.

After the opening gala, it would be another 10 days before any guest
with a regular reservation arrived at the hotel. Carlino threw a
continuous series of sumptuous parties at the San Pietro to kick off
what we would now term a social campaign with the support of his
friends, many of whom came from the Tuscany region and with whom
he had a special bond.

B Carlino with his iconic hat




Only a visionary and dreamer like Carlino
could give Il San Pietro to the world;

a hotel inextricably linked to the present
and constantly looking to the future.

M Carlino Cinque




CARLINO CINQUE

1 / Love for...”stones”

The history of the hotel starts from the moment you open its doors.
Where did the idea to create Il San Pietro come from and why was it
built in this location?

As Carlino was orphaned at a very young age, his older sister, Maria,
took care of him. They often walked the two kilometres to Laurito, a
fraction of the town locality. The promontory was his playground,
with its small 17th-century chapel dedicated to the patron Saint Peter.
It was a quiet place overlooking the crystal clear waters of the small
bay, from which one could enjoy an unparalleled view of Positano and
the coastline stretching to Capri. Carlino was permeated by this
landscape throughout his life; from childhood he had experienced the
charm it commanded over the soul, so it was understandable that he
felt a strong desire to live there. But first, he had to buy the land, or
rather, the "rocks" as this limestone promontory was called in local
slang.

Through a series of patrimonial divisions, the "rocks" had become the
property of Carlino's brother-in-law, Giuseppe Casola. When Giuseppe
put the land up for sale, he hoped a foreigner might buy it; someone
who would appreciate the value of the landscape more than the locals
who grew up there and were used to it, so that he could sell it for
more. But Carlino had loved the promontory since he was a boy and
decided he must have it at all costs. He went about obtaining it with a
strategy.

B A very young Carlino in the Navy




CARLINO CINQUE

2 / A mad idea

A At the time, the family hotel in the centre of Positano, the
Miramare, had several smaller villas for rent, one of which was
especially loved and frequented by an American guest. As this
American wished to buy the villa, Carlino convinced him to act as a
figurehead in negotiating the purchase of the “rock” as part of his
negotiation. The American agreed, the deal was struck and Carlino
revealed to his brother-in-law that he was the real buyer only when it
came time to sign the deed. Giuseppe doubly enjoyed the ruse: his
land had not been devalued and the property remained in the family.

So Carlino built his house on the edge of the promontory, overlooking
the sea, with its exceptionally panoramic view. The friends who came
to visit him and the passing tourists who were attracted by the natural
enchantment of the spot, spurred him to continue expanding his
house into the hotel that stands today. It was considered a crazy idea.
Two kilometres from the town centre was not an insignificant distance
at a time when transport was scarce and there were no essential
services nearby. But Carlino was both tenacious and courageous. His
mind foresaw the future. In the early 1960s, he began laying the
foundations for the hotel. Imagination and intuition would be the
architects that developed the rooms and spaces of his home. As the
project materialized, his enthusiasm and inspiration flowed.

His passing in 1984 at 73 would leave an unbridgeable void in those
who knew him. Paradoxically, even he, always ahead of his time,
could never have predicted that he would become an unforgettable
figure in Positano's history of elite tourism.

Carlino near the Miramare on the staircase leading to the Spiaggia Grande, which would
later be made famous by the song "Scalinatella longa longa" by Roberto Murolo







THE 80’S AND 90’S

1 / A buen retiro for many celebrities

In the 80’s and 90’s the San Pietro consolidated its global fame thanks
to the attendance of many famous people and events that served to
launch it on the international hotel stage. VIPs to the calibre of
Gregory Peck, Barbra Streisand, Rudolf Nureyev, Franco Zeffirelli,
Tina Turner, Dustin Hoffman and Julia Roberts, together with a host
of big names in politics, culture and entertainment, all chose the San
Pietro for their stay in Positano.

In 1982 the New York Times dedicated an article to San Pietro in its
inserted magazine, projecting the hotel into the Olympus of most
evocative places to stay in the world. An applause that strengthened
its image in the United States and gave it absolute prestige in Europe.

In 1986, the Los Angeles Times published a photo of the San Pietro
terrace overlooking Positano as its first frontpage colour spread. From
then on, the majolica tiled benches with their iconic view of Positano
became a must for those visiting the Amalfi Coast.

In 1988, the hotel joined the exclusive Relais & Chateaux luxury
group, a collection of refined establishments in hospitality around the
world. I San Pietro immediately acquired the "purple lily", the highest
ranking on the scale by which the association identifies its members.
Throughout the 80’s and 90’s, the hotel continued expanding with
new rooms, sometimes reconverting previous spaces such as the giant
congress hall.

B Carlo, Virginia and Vito attending a party in the 80's




THE 80’S AND 90’S

2 / Best small hotel in the world

L Fhe Besuits

\\ {" !'j l} e e TRy The San Pietro became valued for its unprecedented sense of

¢ Yoo B *"‘ Ll . hospitality. The hotel offered innovative services such as the private
| beach club that could be reached comfortably using a lift drilled
through the rock, or the very first shuttle service to Positano in a sky
blue Fiat 600 Jolly, or for its incredibly lavish buffets: photos of which
would make the local and international press for their pharaonic
preparations, indelibly embedding themselves into the memory of

many guests.

But they were also difficult years due to world events that undermined
travel, such as the serious diplomatic crisis between Italy and Libya as
a result of the United States’ operation El Dorado Canyon in 1986 or
the Gulf War from 1990-1991, both of which blocked the flow of
incoming visitors.

To revive tourism during these dark periods, Salvatore and Virginia
breathed life into the concept of "Positano: sea, sun and culture”,
bringing the most illustrious names of culture and society to the
Amalfi Coast. It is an appellation which continues today.

Over the years, important awards followed such as the "Best small
hotel in the world", awarded by Travel & Leisure in 1996, definitively
consecrating the myth of the San Pietro.

Virginia receives the World's Best Award as the best small hotel in the world, at the
Twin Towers in New York, 1996.




Salvatore embodies the fashionable,
cosmopolitan spirit of the San Pietro
and at the same time the enlightened, charismatic one.
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SALVATORE ATTANASIO

passionate and institutional

Virginia and her brother Salvatore formed the "second generation"
running Il San Pietro after the passing of its founder, Carlino, in 1984.
In reality, Salvatore had been with the hotel from its construction to
the inauguration and celebrations that followed. He had learned a
great deal from his uncle Carlino, by his side through many of the
significant moments in the shaping of the hotel, such as being lowered
in a basket down the shaft they were drilling for the beach lift.

Salvatore took over the total management of the hotel; from caring for
guests to the reservations and bookkeeping. He was known for his
Mediterranean savoir faire and flexible, informal nature; as much at
ease speaking with an intern as with big personalities like Gregory
Peck or Barbra Streisand. He was also passionate about cooking, a
penchant matched by Carlino before and Vito after him. During the
temporary absence of one of the restaurant chefs, he happily stepped
in to fill this role for his guests.

In 1990 he decided to run for mayor of Positano, wanting to give back
to the town that had given him so much. In the mornings he would go
to City Hall and return to the hotel in the afternoon. After browsing
through the daily correspondence, he would dedicate himself entirely
to his guests. His political career would last only one term; his love for
the San Pietro absorbed him so much that he decided to return full
time, until his death on New Year's Eve in 1996. Ten years later, the
boardroom in Positano’s Town Hall would be named after him.

Salvatore embodied the fashionable, cosmopolitan spirit of the San
Pietro as well as a charismatic institutional figurehead.

Salvatore with Gregory Peck




Without Carlino, Il San Pietro would have never been,
but without Virginia, it could not have existed.




VIRGINIA ATTANASIO

1 / The inspiring muse

Virginia is the trait d'union that unites all fifty years of the San Pietro’s
history. She has always been present throughout the hotel’s historical
path, experiencing all the changes that have affected it. When Carlino
elected her as his inspiring muse, he already knew her metal.

Virginia was educated in college and went to England and Germany to
improve her language skills. Her uncle invited her to work beside
Salvatore, dealing with guest relations and housekeeping. She lent
concrete support to the creation of San Pietro’s myth. Sometimes
Carlino, obstinate and stubborn, did not openly agree with her ideas,
but in his heart he could not fail to listen to Virginia’s suggestions that
were often essential and fundamental. She was always close by his
side.

Many characteristics that embellish the San Pietro today are
attributable to her: the final touch to the sumptuous floral
compositions that guests admire in the hall, the varieties of roses that
perfume the gardens and terraces, the processing of the organic
tomatoes from the vegetable gardens into ragu sauce, or the original
recipe of the San Pietro limoncello. She is the first to go down to the
hotel in the morning or to mix with customers at the restaurant to
check that everything is to their liking.

B A young Virginia




VIRGINIA ATTANASIO

2 / A protagonist of tourism

Her ability to immediately recognize people and relate to them, her
creative contributions to the scenic fame of the hotel such as the
addition of the tiled backrests on the Grand Terrace benches, as well
as her resilience in difficult moments like the Gulf War, 9/11 and more
recently, Covidl9, make Virginia Il San Pietro’s absolute protagonist.

In 2013 she was awarded the Excellence prize for "having made the
history of tourism" on the Amalfi Coast.

When a journalist asked if there were excellent guests in the hotel,
Virginia’s epic answer was, ‘ALL of our guests are excellent’.

Without Carlino, Il San Pietro would have never been, but without
Virginia, it could not have existed.

B Virginia in the '50s







2000-2020

1 / The thirtieth anniversary

At thirty years, the San Pietro started down a new path leading
towards a radical internal transformation and an enrichment of
services that would augment its prestigious profile.

In 2000, the 30th anniversary of the hotel’s founding was celebrated
with a sumptuous birthday party and a brochure dedicated to the
event. The hotel’s graphic logo was completely redesigned to form the
visual image seen today. But perhaps more importantly, the
anniversary marked the conception of enthusiastic plans for the total
makeover and renovation of the San Pietro.

Brothers Vito and Carlo, firmly at the helm for some years, began to
stamp their tangible imprint on the hotel starting with the ambitious
renovation project of the rooms. This was not a simple modernization,
but a total rebuilding and remodeling of each room structure and
surface. Over time, the number of rooms drops, giving absolute
priority to space--one of the most exclusive luxuries on the Amalfi
Coast.

After a somewhat tragic start to the millennium with the terrorist
attacks of 9/11 and the consequent ebb in tourism worldwide, the
hotel began to recover its losses after the Zass restaurant received its
Michelin star.

M Virginia with Mel Gibson




2000-2020
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2 / A destination in itself

In 2002, the Spa was born, converted from a warehouse storing
agricultural tools. Once the Amalfi Coast was assigned a UNESCO
heritage site, new constructions were no longer possible.

In 2006, the hotel became part of the prestigious Virtuoso circuit that
connects the most important travel agencies, tour operators and
luxury hotels on the planet.

As the San Pietro was fast becoming a destination unto itself,
investment in the property focused on its metamorphosis from hotel to
resort, where guests could find everything they expected from a
holiday on the Amalfi Coast without ever leaving the premises.

In 2008, the Guarisco shipyard in Como completed the hotel's new
boat, the San Pietro, based on a unique design by Vito that catered to
its singular use. In the same year, the Carlino seaside restaurant was
inaugurated, with an open kitchen and cool shaded dining terrace just
a stone's throw from the beach platform.

M Virginia with George Clooney




2000-2020

|
3/ A place that speaks to sensitive souls

In 2016, the San Pietro once again led the way as a pioneer of its
time, completely rebuilding the hotel Kkitchen in collaboration with
designer Andrea Viacava. It took 54 builders, electricians and
engineers working three 24-hour shifts to complete this one-of-a-kind
feat in just five months. The San Pietro kitchen has been awarded the
most ecological in the world.

Suite 59--famous for the many VIPs who have stayed there, as much
as for the pink marble bathroom complete with a life-sized statue of

the Pompei hermaphrodite--was completely redesigned in 2019 to

create the Virginia Suite. With an exposed rock wall that underlines
the link between the hotel and its exceptional vertical position, Suite
59 is one of the largest hotel accommodations on the entire coast,

Over the years, the hotel has grown to employ 160 staff members,
making it the largest business enterprise in Positano. Yet the
hospitality that led to the creation of San Pietro remains unchanged
today and will continue with future generations, trusting in the nature
of a place that speaks to sensitive souls who know how to listen to it.

M Virginia, Carlo and Vito, today




Carlo speaks one of the most difficult languages in a hotel:
that of numbers




CARLO and VITO CINQUE

1 / The third generation

Carlo and Vito Cinque represent the third generation of the San
Pietro. Both grew up around the hotel as children and would help
their uncle and mother, often mingling with guests as teenagers. After
the untimely death of Salvatore in 1997, Virginia called her sons to
take over the complete management of the San Pietro. The brothers
had travelled a similar road, albeit in different lanes, as both
cultivated their individual skills and studies.

Carlo, a graduate in Economics and Commerce, took over the
managerial and fiscal side of the hotel. He emerged as Administration
Director, taking over the accounting responsibilities. Carlo is practical
by nature and accustomed to administrative and financial activities.
His ability to know how to read between the numbers plays a
fundamental role in crucial aspects of the financial management of the
company, the sustainable development of the hotel and the
administrative aspect of human resources.

As former president of Positano’s Red Cross, he is very sensitive to
the hotel, guest and staff safety. He is also a great music lover, writing
the lyrics for numerous compositions, including a collaboration with
Welsh composer Karl Jenkins for whom he wrote Capriccio d'Amore
(Capricious Love!) which was inserted in the album Kiri Sings Karl:
Songs of Mystery & Enchantment, sung by New Zealand soprano Kiri
Te Kanawa with the London Symphony Orchestra, and directed by
Jenkins.

B Carlo in one of the newest hotel rooms




The hotel formed Vito
and so he, in exchange, formed the San Pietro.




CARLO e VITO CINQUE

2 / Unchanged hospitality

Vito attended the exclusive Ecole hoteliere in Geneva and acquired
significant experience in the hotel industry abroad. His classic training
coupled with two years as an officer of the Carabinieri, would shape
his professional career for running the San Pietro and prove key to his
approach in reshaping and modernizing the hotel over the years.

Passionate about cooking, he launched the San Pietro on a path
towards culinary excellence, starting with the Michelin-starred
restaurant, Zass—the first hotel in southern Italy and first restaurant
on the Amalfi Coast to receive a star--and continuing with the opening
of the Carlino directly on the sea (2008). The redevelopment of the
starred restaurant dedicated to uncle Salvatore, nicknamed °‘Zass
(2013), as well as the construction of one of the most avant-garde
kitchens in the world (2016) and the restyling of restaurant spaces and
furnishings that define a more mature identity (2019), have further
enhanced the San Pietro’s reputation for dedication to excellence.

Vito is a forward-looking and innovative manager. He designed the
hotel boat, strengthened the hotel’s presence in international markets,
invested in professional personnel who represent the hotel in highly
competitive scenarios, and began a collaboration with the studio of
architect Fausta Gaetani, whose partnership would expertly ferry the
San Pietro from the classic image that made it famous over the years
to the modern and refined design of today, without affecting its charm
and links to the territory and its roots. It is safe to say, the hospitality
that began with Carlino, Salvatore and Virginia remains unchanged
today under the management of brothers Carlo and Vito.

B Vito in the hotel hall




THE LOGO

The hotel characterised in a symbol

blue dolphins evoke

the deep waters the initials add authority
of the Amalfi Coast

The key of San Pietro
is a powerful symbol that recalls
the origins of the hotel's name;
== but the key is also
the symbol of hospitality

S

The San Pietro logo is powerful in its simplicity, communicating the hotel's distinctive characteristics. The proximity to the sea is apparent in the
presence of two dolphins, inserted because they were spotted off the coast on the opening day. The dolphins are navy blue like the deep waters of
the Mediterranean. The key of San Pietro is an explicit reference to the saint from whom the hotel takes its name and who the promontory’s chapel
at the hotel entrance is dedicated to. Finally, the initials add authority to the sign. The logo was hand-drawn by a local artist and initially included
the two very stylized dolphins united by the key. Subsequently, when the logo was redefined by more modern printing techniques, it evolved into its

current form. In a subsequent version developed by a German artist, all the elements were white, enclosed in a navy blue square and embellished
with a marine thread. The version we see today is the result of a restyling on the occasion of the

hotel’s 30th anniversary. The dolphins were definitively extrapolated from the square with a sort of
"negative to positive" technique, rendering the entire graphic layout lighter, in a minimalist style and
design that was in vogue at the beginning of the new millennium, lending it greater visual impact. The walk

only minimal adjustment made on the logo since then has been the name itself. When the hotel first |3
opened it was necessary to specify "di Positano" to indicate its position, but when talking about the San IL SAN PIETRO
Pietro today, everyone knows that it is the hotel in Positano. Thus in 2019, a fresher and more current POSITANO
graphic was changed to read simply IL SAN PIETRO and below that, POSITANO in smaller font. A
tangible sign of how the hotel has become a recognisable icon worldwide, whose logo is even more

immediate and personal today.




Realised in June 2020 by the office of Sales&Marketing for the San Pietro di Positano
Text by Virginia Attanasio and Agostino Piccolo
English version by Juliana Buhring
Project supervision by Virginia Attanasio, Carlo Cinque and Vito Cinque



